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Methodology: 2023 State of Loyalty Rewards
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*
Key Finding:
Meet Participants Where They Are
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Loyalty Programs Members Seek Rewards from
the Places They Most Frequently Spend Money

Where consumers earn rewards
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Key Finding:
The Right Rewards Are Key To Retention
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Consumers Often Earn Discounts, but Prefer Gift Cards

Rewards - Earned vs Preferred
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US Consumers Prefer Open-Loop Cards, While Discounts and
Alternative Rewards Are Preferred in UK and Germany

Preferred Reward Types by Region

30% of Americans want
generic gift cards

20% of Germans prefer

Germany UK us special discounts on
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20% of shoppers in the
UK prefer retailer
branded gift cards
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In Germany, alternate types of rewards (20%) are preferred as
well. Alternate rewards include non-traditional rewards such
as crypto, stock shares or non-fungible tokens.



40% Of Program Participants Would Consider
Switching Programs for a Better Rewards Catalog

What Would Be Motivation To Switch Loyalty Program?

Expanded traditional gift card reward catalog
with more retail brands

More local and small business gift cards

Better experiential reward offerings like
travel, tours or spas

More selection of digital subscriptions like
Netflix and Hulu

Rewards of stock shares

Digital assets like crypto currencies and
NFTs
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Reward Preferences Differ. It Is Critical to Ensure You Have Q
Reward Diversity

What Would Be Motivation To Switch Loyalty Program?

Germany UK us

21-30 More local and small business gift Better experiential reward offerings More selection of digital

years old cards (41%) like travel, tours or spas, More local subscriptions like Netflix and Hulu
and small business gift cards (45%) (52%)

31-40 More local and small business gift Expanded traditional gift card Expanded traditional gift card

years old cards (55%) reward catalog with more retail reward catalog with more retail
brands (50%) brands (42%)

i More local and small business gift Expanded traditional gift card Expanded traditional gift card

-50 - cards (49%) reward catalog with more retail reward catalog with more retail

years o brands (53%) brands (53%)

51 More local and small business gift More local and small business gift More local and small business gift

and over cards (36%) cards (41%) cards (50%)
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Key Finding:
Redemption Flexibility and Ease is Key

Runa ¢ 2023 State of Loyalty Rewards



55% of Program Participants Prefer Rewards That
Can Be Redeemed When They Choose

Reasons For Loyalty Program Preference

| can redeem when | want
It is easy to understand

| have a choice of rewards
Over half of loyalty program

It is easy to earn rewards participants see redemption

It is easy to manage my flexibility as important
loyalty/rewards account

Points / rewards don't expire

Other . %
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Consumers Want Simplicity Whether They Are Earning Or
Redeeming Rewards

Most Important Feature of a Rewards Program

Ease of redeeming
rewards (48%) is equally
Ease of earning rewards (55%)is an important for participants.
important feature in a loyalty and
rewards program.
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Ease of earning rewards  Additional discounts and Ease of redeeming Simple enroliment options  Selection and variety of  Access to exclusive deals
coupons rewards rewards and coupons
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Case Study
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Goal: TopCashback wanted a way to offer greater flexibility to their customers to access cash
back, without having to make an instant purchase decision.

Solution: Runa digital value network were identified as the best solution.

With 1,300+ brands, TopCashback was able to present customers with a breadth of options
and offerings.
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Stay up to date Connect with us

We are always updating the network adding
new brands and payout types.

Looking to learn more about Runa?

Speak with a member of the Runa Team to
learn how we can best support you.

Check out our Network and Feature
Changelogs to stay up to date.
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https://developer.runa.io/page/changelog-landing-page
https://developer.runa.io/page/changelog-landing-page
https://runa.io/contact

Thank you
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